
Decrypting the Online Panelist 

An attempt to understand the Online Panelistsô attitude 

and behavior based on 5 countries online study 
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More time spent on Online than Free TV,
Accelerating growth in China.

Internet Penetration

Australia China Japan Korea Thailand

% of Internet Users in P5Y

2004 61.4 7.3 62.2 69.6 10.7

2005 63.2 8.6 66.8 71.0 15.0

2006 64.9 10.6 68.5 73.3 17.2

2007 67.9 16.1 74.1 74.7 20.0

2008 70.8 22.5 75.2 75.8 23.9

%

Growth
15.3 208.2 20.9 8.9 123.4

Time Spent on Internet vs. Free TV

Source: World Bank



Japan: Most 
experienced

China: New 
but very active
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Varied experience on online survey,
Japanese panelists are most experienced.



Motivation composes of tangible & intangible 
factors. Self-expressing works well to get 
people started, while tangible incentive may 
work better for the long run.

Motivation to Join Online Panel
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With exception to the new face like Thais, Online 
Channel is getting more prominent, especially in 
China & Korea where fashion is the top category.

Channel of Purchase at Least Once a Month

Australia China Japan Korea Thailand


