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Ulaanbaatar, Mongolia

WELCOME MESSAGE 
FROM ORGANIZING COMMITTEE 
OF ASIA PACIFIC RESEARCH 
COMMITTEE (APRC) 
CONFERENCE 2017

At the conference new trends of market research, techno-

logical solution and methodologies for marketing research-

es and possibilities of usage of marketing research results 

for marketing strategies and planning will be introduced.

Therefore we have divided our conference into two sec-

tions: Explore Local, Lead Global and Growth Hacking. Our 

conference will feature and exciting line-up of 10 experts 

from global market research agencies, who will provide in-

teresting perspectives on the conference theme. We have 

speakers from Australia, New Zealand, Korea, China, Thai-

land, Chinese Taipei, United Kingdom and Mongolia.

We are also happy that our conference is going to have 

events, which give opportunity of networking and learning 

from industry well-known experts around the Asia Pacific 

region and globe and clients of Mongolian business and to 

see Mongolian and culture and lifestyle.

Thank you for considering part of our conference and I 

hope that you will enjoy this year’s conference. Let’s Find 

and Make Growth Together.

On behalf of the organizing committee from the Mon-

golian Marketing Research Association (MMRA) and the 

APRC, I would like to welcome you to the 9th APRC Con-

ference in Ulaanbaatar, Mongolia.

This is time to learn to wisdom for Asian and Mongolian 

businesses, who are seeking for growth – expansion of 

their business, increasing their market share and creating 

strong competitive brands – hacking for new and interna-

tional markets. In order to take advantage of opportunities 

we need to understand what is going on in the markets.

How we could enter to market? Which markets offer what 

kinds of best possibilities, how we could explore them? 

What customers really want? How do they decide on what 

they will buy and why? Everywhere in the world simple 

formula has led to success:

Good clients desire to learn + provided by good market 

researchers= good market understanding + real growth for 

everyone

The APRC 2017 Conference brings together the experiences, 

cases, methodologies and techniques of marketers, brand-

ing agencies, market research companies and experts from 

not only the Asia Pacific region and globe on: cooperation 

of brand owners, market researchers and other stakehold-

ers and advantages of understanding the insights of mar-

kets and customers for creating strong brand, exploring the 

local market and entering to the international market. 

Sincerely yours,

DAVAASUREN CHULUUNBAT

President of MMRA

 FINDING
GR WTH 
 T ETHER



[ 4 ]  APRC CONFERENCE 2017  Ulaanbaatar, MONGOLIA

MONGOLIA is an independent republic in East Asia. Mongolia, with a land area of 

about 1.6 million sq. km. and a population of about 3.0 million is the world’s most 

sparsely populated country. The capital city is ULAANBAATAR, and other major 

cities include Darhan and Erdenet. 

The land ranges from desert to semi-desert to grassy steppe, with mountains in 

the west and south-west. The country is mountainous with an average altitude of 

1580 meters above sea level, which makes MONGOLIA one of the highest coun-

tries in the world. The lowest point is Hoh Nuur depression at 560 meters above 

sea level and the highest point is the Khuiten peak at 4374 m. 

Landlocked between Russia and China, Mongolia has shown steady growth in 

the recent years. GDP per capita increased over the years and Mongolia is now a 

middle-income country.

Land area of 
about 1.6 
million 

sq.km.
Population 

of about 
3.0 

million 

ABOUT MONGOLIA
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Development trends
After recovering quickly from a brief but difficult period in 

2008-09, Mongolia’s economy is growing at a fast pace. 

Driven by the mining sector, the economy grew at more 

than 16% in the first quarter of 2012 and on average has 

grown at more than 9% in the last decade. With the ex-

pected launch of new large-scale mining projects, Mongolia 

is likely to witness rapid growth. 

Mongolia has a unique chance to achieve development pro-

gress that is almost unprecedented globally. However, pro-

cessing and manufacturing capacity are limited and exports 

are dominated by raw materials.  To achieve its potential, 

Mongolia needs to balance immediate investment needs 

with long-term sustainability concerns.

Welcome to Mongolia
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1st 
DAY

Thu
28th 

Sep, 2017

09:00am - 11:30am Workshop 1

1:30pm - 4:30pm Workshop 2

12:00pm - 4:30pm Summit meeting (APRC Committee members)

5:00pm - 8:00pm Dinner (APRC Committee members)

2nd 
DAY

Fri 29th 
Sep, 2017

09:00am - 5:00pm Conference (Registration starts @ 8:30am)

7:30pm - 10:00pm Dinner (Reception-hosted by MMCG)

3rd 
DAY

Sat 30th 
Sep, 2017

10:30am - 7:00pm

Culture Program for Conference 
Delegates
(Free for APRC Committee members, 
others need to pay)

The newly opened BEST WESTERN PREMIER Tuushin Hotel offers a wide 

variety of luxury accommodation, state of the art conference and banquet-

ing facilities and three high quality restaurants providing a wide range of 

fine dining options, with menus and wines from around the world especial-

ly prepared for you by our internationally qualified chefs. 

The 25 storey, 198 rooms Best Western Premier Tuushin Hotel is an impres-

sive landmark in the center of Ulaanbaatar due to its modern design and 

excellent location close to the Parliament Building, Government offices, 

shopping areas and commercial institutions.

Best Western Premier Tuushin hotel 
INTRODUCTION

VENUE

www.bestwesternmongolia.mnwww.hotelnine.mnwww.khuvsgullakehotel.mnwww.blueskytower.mn/mongolian

CONFERENCE OUTLINE
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The hotels nearby conference:
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Most industries are being reshaped through digital connectivity. Brands that do 

not improve their digital offering will be at a disadvantage to their peers and 

will lose out to fierce competition. Companies need to leverage diverse technol-

ogy platforms to enable them to win in the customer experience and get new 

digital products and services to market, faster. 

Learn how to win in innovation using the power of Insight Communities: 

• Consolidate customer data across multiple channels

• Drive agile insight to fuel rapid innovation

• Analyze customer behaviour to identify real-time needs 

Now is a critical moment to draw customers towards online and mobile chan-

nels, regardless of the general level of network connectivity. 

EVP & Managing Director, Asia 

Pacific at Vision Critical Peter 

oversees a fast-growing team 

of technology-focused sales, 

marketing and community-driv-

en business professionals across 

the Asia Pacific region. He has a 

proven track record in building 

relationships, teams and culture, 

and is an expert in developing 

strong ROI, insight community 

driven, business outcomes.

Peter has more than 25 years of 

marketing, research and strate-

gy experience with a keen focus 

on growth-orientated compa-

nies throughout Asia Pacific. He 

is the Chair of the Asia Pacif-

ic Research Committee (APRC) 

and is a member of the Glob-

al Research Business Network 

leadership team (GRBN), which 

is a global initiative focused on 

driving business impact.

Limited to  40  participants only

28 September 2017 
09:00am to 11:30am

Best Western Premier Tuushin Hotel
SULD HALL

WORKSHOP 1
Title: INSIGHT COMMUNITIES 
- ENGAGING CUSTOMERS & 
FUELING INNOVATION WITH 
CUSTOMER-DRIVEN INSIGHT

PETER HARRIS
EVP & Managing Director

Vision Critical APAC  
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That too often marketers and researchers mistake “consumers” for “people” 

and don’t understand that they are not the same. We explore how marketers 

need and can understand people and what they want in life before adjusting 

their product and message to answer that need (the basic rule that separates 

marketing from selling), how research is too often not focused on understand-

ing the difference and how marketers make mistakes from researchers not 

explaining the difference. 

We use a number of examples (and yes I do use my history of underpants 

story to help make the point) and cases. For example we look at the oral care 

market and research mistakes that led marketers to misunderstand behavior 

and product consumption: why “people” actually use the category versus why 

“consumers” consume the products. There will be a number of exercises includ-

ing re-looking at research examples and results with different mindsets, role 

playing as “myself” “me as a consumer” “me as a “shopper”. Usually this is a 

workshop that has great effect in helping marketers and researchers rethink 

the need for research to understand how and why people do things in practical 

terms. Examples from underwear, toothpaste, cola and airlines industries. 

Currently based in Bangkok 

Dave has spent the last three 

decades working across the Asia 

Pacific leading strategy plan-

ning and in senior management 

roles with McCann, one of the 

world’s largest advertising and 

communication companies be-

fore starting his own consultan-

cy, Bibliosexual in 2015 and be-

coming a partner in a Ai.agency 

in August 2016.

Dave joined McCann in 1986 in 

his native Sydney where he built 

the Strategic Planning function 

and subsequently since 1995 

has been based in Bangkok, 

Hong Kong, Tokyo and then 

Hong Kong again leading re-

gional strategy and communi-

cation campaign development 

for clients including Coca-Cola , 

General Motors, L’Oreal, Haw-

ley&Hazel, MasterCard, Nestle, 

Cathay Pacific, Sunstar, Hitachi, 

Johnson&Johnson and many 

others.

WORKSHOP 2

Title: PLEASE 
DONT CALL THEM 
CONSUMERS

Limited to  40  participants only

28 September 2017 
1:30pm to 4:30pm

Best Western Premier Tuushin Hotel
SULD HALL

DAVE MCCAUGHAN
Chief Strategy Officer Ai.agency

Storyteller BIBLIOSEXUAL
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APRC CONFERENCE 2017, MAIN CONFERENCE

29   SEPTEMBER    Friday
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Time Topic Speakers

8:30am  9:00am Registration

9:00am  9:05am Opening Ceremony

9:05am  9:20am Greeting

SECTION 1. EXPLORE LOCAL, LEAD GLOBAL

9:20am  9:55am
Evolution or Revolution: The Market Research 

Industry Development in China and Asian 
Developing Countries

Andy Zhao
Managing Director of North East 

Asia, GfK Consumer Choices

9:55am  10:30am The importance of collaboration in building 
effective consumer research

Bum-Erdene
Founder & Ceo of MMCG LLC

Board member MMRA

10:30am  11:00am Coffee break

11:00am  11:35am Brand growth story: Journey to 
top global player from local giant

Jungyul YANG
CEO of Kantar Insights Korea, 

holding firm of Kantar TNS and 
MillwardBrown.

11:35am  12:10pm
Online shopping behavior in Asia Comparing 

Cross-Device consumer behavior using passive 
metering in Japan and Taiwan.

Atsushi Yamamoto
Director of Global Marketing at GMO 

Research, Inc

SECTION 2. GROWTH HACKING

12:10pm  12:45pm Data Science Convoys Market Research and 
Consumer Insights

Shen Hao 
President of CMRA

12:45pm  1:45pm Lunch

1:45pm  2:20pm Mind The Gap - Building Authentic Customer  
relationships based on mutual value

Peter Harris
EVP & Managing Director,

Asia Pacific at Vision Critical

2:20pm  2:55pm Unlock Growth through Insights Technology: 
Behavioural Economics in Action

Arpapat Boonrod 
Ph.D., CEO Thailand, Kantar Insights 

Usana Chantaklum 
Chief Client Officer, Thailand, Kantar 

Insights

2:55pm  3:25pm The 20 Million Data Question: an Update on the 
New European Data Privacy Laws

Debrah Harding
Managing Director of the 

Market Research society (MRS) 

3:25pm  3:55pm The machine told me the narrative
Dave McCaughan

Chief Strategy Officer Ai.agency
Storyteller BIBLIOSEXUAL

3:55pm   4:25pm Coffee break

4:25pm  4:55pm Big Data in Social Media: 
The New Trend of Marketing

Chung-Ling Huh
PHD from the Business

Administration Department of Fu Jen 
University at Taiwan in 2016

4:55pm  5:00pm Concluding remarks and closing Ceremony

7:30pm  10:00pm Dinner (Reception - hosted by MMCG)
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Andy Zhao joined GfK in 1994 and is now the Managing 
Director of North East Asia for their Consumer Choices 
sector, covering Mainland China, Japan, Korea, Taiwan 
and Hong Kong. 

When he worked in GfK Japan, he set up the China di-
vision, which started the Consumer Electronics retail au-
dit. In 1996, Andy was transferred to Hong Kong where 
he took on the role of General Manager and continued 
establishing Chinese headquarters. He then moved to 
Beijing and set up GfK Asia’s Beijing Office as Chief 
Representative. Andy founded and became General 
Manager of GfK Retail and Technology China Co., Ltd. 
in Shanghai. 

GfK China has become a leading market research com-
pany for Technical Consumer Goods retail audits in Chi-
na. It boasts one of the largest retail tracking networks 
in China, covering 289 cities and 1000+ counties. With 
the booming of Internet and big data in recent years, 
Andy has extended his expertise to Internet, digital and 
travel area.

Andy dedicates himself to driving Consumer Choices rev-
enue and also to supporting Consumer Choices business 
at a global level by working with various global com-
panies. Andy Zhao is a Vice Chairman of CMRA (China 
Market Research Association) and a founder of Asia Pa-
cific Research Committee. 

ANDY
ZHAO 
Managing Director of North 

East Asia, GfK Consumer 

Choices

EVOLUTION OR REVOLUTION
THE MARKET RESEARCH 
INDUSTRY DEVELOPMENT IN 
CHINA AND ASIAN DEVELOPING 
COUNTRIES
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SPEAKERs

JY has 28 years of experiences in research in Korea start-
ing his career from Frank Small & Associates.

He was president of KORA for the last two years. Now 
he is VP of KORA looking after oversea related work like 
ESOMAR and APRC.

JUNGYUL YANG
CEO of Kantar Insights 

Korea, holding firm of 

Kantar TNS and Millward-

Brown.

BRAND GROWTH STORY: 
JOURNEY TO TOP GLOBAL 
PLAYER FROM LOCAL 
GIANT.

This presentation will focus on contribution of research in 

the course of brand and business growth, particularly in 

respect to becoming global from local player .

D. Bum-Erdene has 15 years of experience in marketing 
research and business consulting services, and he is one 
of the founders of the first professional marketing re-
search organization in Mongolia. In the field of market-
ing he has 12 years of in depth experience in marketing 
communication and brand development solution. He has 
been working as a consultant and leader for about more 
than hundred marketing and socio-economic research 
projects and for about 50 marketing campaigns.
 
Besides research, since 2008, he has been making enor-
mous contribution to introduce ESOMAR and ISO 20252 
market, opinion and social research international codes 
to bring the national research development to the in-
ternational level. Now he works as ESOMAR Mongolian 
Representative. He also develops creative marketing new 
trend in Mongolia in the range of hislocal representative 
responsibility of Cannes Lions International Festival of 
Creativity. 

He is a founder of the “Social Marketing” largest CSR 
forum and deputy head of Mongolian CSR committee, 
and Board Member of Mongolian Marketing Associa-
tion, MMA.

D.BUM-ERDENE
Executive Director of 

“MMCG” LLC,

Member of MMRA

“THE IMPORTANCE OF 
COLLABORATION IN 
BUILDING EFFECTIVE 
CONSUMER RESEARCH”

“The Importance of Collaboration in Building Effective Con-

sumer Research” why it is important for clients, their ad-

vertising and PR agencies and their research agencies to 

work together to get the most from consumer research.
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ATSUSHI
YAMAMOTO
Director of Global 

Marketing at GMO 

Research, Inc

With over 15 years of experience as a marketer in the 
B2C world, Atsushi has worked with global brands such 
as Chiquita Banana, De Agostini, Kora Organics & Adel-
holzner Alpenquellen, focusing on market entry and new 
product development & launch in Japan. Now a member 
at GMO Research, Inc. he is in charge of marketing new 
methodologies to the worldwide MR industry as the Di-
rector of Global Marketing.

Prof. Shen Hao has more than 20 years of experience in 
statistics and data analysis, proficient in a variety of statis-
tical analysis techniques, communication research methods, 
data news, large data mining, social network analysis, spa-
tial geography analysis, data visualization, multivariate data 
analysis, and market research quantitative model. 
 
He has published academic papers including “Statistical 
Analysis of Research”, “Excel Advanced Application and 
Analysis”, and “The Art of Data Virtualization.” He earns a 
great reputation in market research and data mining areas.
 
Prof. Shen is a PhD. Tutor, Professor of Communication 
University of China. He is also a Director of the Institute of 
Survey and Statistics of Communication University of China, 
a Director of Data Mining and Social Computing Laboratory.

SHEN HAO 
President of CMRA

DATA SCIENCE CONVOYS 
MARKET RESEARCH AND 
CONSUMER INSIGHTS

As the President of CMRA, Prof. Shen Hao will articulate 

the current trend and development of Market Research in 

China.

 

In the era of big data, data science allows us to observe the 

complex behavior mode of human society. Data mining, 

text mining, web analytics, spatial geography, and data 

visualization can help market researchers gain a better in-

sight into the needs of consumers. How to find the invisi-

ble trends and relevance behind the mega data? These will 

reveal social phenomena and social development pattern 

and boost the transformation of market research.

ONLINE SHOPPING BEHAVIOR IN 
ASIA COMPARING CROSS
-DEVICE CONSUMER BEHAVIOR 
USING PASSIVE METERING IN 
JAPAN AND TAIWAN.

Understanding the online behavior of consumers is 

crucial to maximizing the effectiveness of brands and 

helping them create a great customer experience. This 

project will use a mixed research approach leveraging 

both traditional survey-based research and newer pas-

sive metering to create a holistic view of the partici-

pants’ online behavior in Japan and Taiwan.
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SPEAKERs

EVP & Managing Director, Asia Pacific at Vision Critical Pe-
ter oversees a fast-growing team of technology-focused 
sales, marketing and community-driven business profes-
sionals across the Asia Pacific region. He has a proven track 
record in building relationships, teams and culture, and is an 
expert in developing strong ROI, insight community driven, 
business outcomes.

Peter has more than 25 years of marketing, research and 
strategy experience with a keen focus on growth-orientated 
companies throughout Asia Pacific. He is the Chair of the 
Asia Pacific Research Committee (APRC) and is a member 
of the Global Research Business Network leadership team 
(GRBN), which is a global initiative focused on driving busi-
ness impact.

PETER HARRIS
EVP & Managing 
Director, 
Asia Pacific at Vision 
Critical

MIND THE GAP - BUILDING 
AUTHENTIC CUSTOMER  
RELATIONSHIPS BASED ON
MUTUAL VALUE

I passionately care about making marketing accountable 

and the market research profession is evolving fast enough 

not only to remain relevant in business today but to take a 

stronger role in business strategy and growth.   

That is why building authentic customer relationships 

based on mutual trust is more important than ever before.  

At the core of this idea is the notion that, in order for 

anybody to have a relationship, there must be some form 

of mutual benefit or value. In other words it cannot be 

one-way or one sided. Those relationships are bound to 

fail. In order to build enduring relationships there must be 

give and take. There must be value for both, or all parties. 

It must be something people want to be a part of. 

People matter and how we approach, discuss and engage 

with people in our profession, is the topic of my paper. 

Debrah is Managing Director of the Market Research so-
ciety (MRS), a Vice President of the European Research 
Federation EFAMRO and an Executive Board member of 
the Global Research Business Network (GRBN).   

Debrah leads MRS’ standards, policy and public affairs 
activities.  Debrah works extensively with government 
departments and European institutions on all issues that 
impact on market and social research. 

Debrah has a wealth of knowledge of ethical codes, 
guidelines, data protection and on the enforcement of 
professional & process standards, and is co-author (with 
Peter Jackson) of the book, Quality in Market Research: 
from Theory to Practice.

DEBRAH HARDING
Managing Director of the 

Market Research society 

(MRS), a Vice President 

of the European Research 

Federation EFAMRO and 

an Executive Board mem-

ber of the Global Research 

Business Network (GRBN).   

THE 20 MILLION DATA 
QUESTION:
AN UPDATE ON THE NEW 
EUROPEAN DATA PRIVACY 
LAWS

The General Data Protection Regulation (GDPR) is the most 

significant change to affect European data protection this 

century.  The new EU Regulation, designed for the digital 

age, has strengthened individual rights and increased busi-

ness accountability including the introduction of fines up 

to 20 million Euros for those that breach the Regulation.

 

The GDPR will impact all researchers throughout the re-

search supply-chain which process and collect personal 

data about European citizens, whether they are based in 

the EU or not.  The new Regulation comes into force from 

May 2018, and this session will highlight the key changes 

and provide guidance to enable researchers to prepare for 

the changes.
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Usana has more than 20 years of experience in market re-
search across a range of industries, including automotive, 
consumer packaged goods, food retailers, healthcare, finan-
cial services, durables, retail and shopping complex, tech-
nology, leisure and entertainment. Her areas of expertise 
include brand and communication management, concept 
and product pre/post launch, pricing research, profiling and 
market segmentation. 

Prior to joining Kantar Millward Brown, she worked at The 
Nielsen Company in Thailand and the UK where she success-
fully led a team of highly skilled international researchers. 
With the extensive experience in strategic thinking, business 
planning and execution in both domestic and internation-
al markets, she was responsible for research design, both 
qualitative and quantitative, and managing very fast turn 
around multi-country projects across several industries. 

At Kantar Insights, Usana leads and oversees all aspects of 
the Client Service groups . She provides thought leadership 
and value-added support to the clients’ business and helps 
them gain a better understand the effectiveness of their 
marketing efforts.  She also ensures that all associates bring 
outstanding solutions, insight and consultancy to clients to 
grow great brands and maximize financial return on their 
investments.

Usana holds Master’s Degree in Economics

Nokki joined TNS 2 years ago as Managing Director of the 
Thailand office. In February 2016, she was appointed as 
CEO Thailand, Kantar Insights looking after Kantar Millward 
Brown and  Kantar TNS.

Before joining TNS, she was the Managing Director of In-
sight Asia Research Group, Thailand. She worked there for 
8 years.

She started her research career in Social Research at Nation-
al Institutes of Development Administration (NIDA).

She has extensive knowledge and experience in research 
methodologies, designs and techniques. She conducted re-
searches in several Asian countries for both local, regional 
and global clients.

She is a special lecturer for research techniques  and market-
ing for graduate students and for TMRS programs/Business 
Intelligent Course as well as for courses for clients. 

She is a columnist for Marketing Magazines as well as a 
speaker for International conferences i.e. China, Taiwan, 
Malaysia, Indonesia and Thailand.

In 2009, she received the Best Researcher Award from 
InsightAsia Research group and in 2008 InsightAsia Spirit 
Award. 

In Jan 2017 she was appointed to President of Thailand Mar-
ket Research Society (TMRS)

ARPAPATBOONROD
Ph.D., CEO Thailand, 
Kantar Insights

USANACHANTAKLUM
Chief Client Officer, 
Thailand, 
Kantar Insights

UNLOCK GROWTH THROUGH INSIGHTS TECHNOLOGY: 
BEHAVIOURAL ECONOMICS IN ACTION

Today, we are in a world of complexity. While society 

changes rapidly due to technology advancement, consum-

ers mind are more complicated to analyze. It is more critical 

than ever that businesses needs to unlock growth through 

decoding consumers’ mind. The quicker and more precise 

you are in understanding consumers, the more successful 

businesses will be. That is the golden rule for growth and 

survival.

To keep up with changes, Market Research needs to 

change its roles. We need to move beyond system one vs 

system two or qualitative vs quantitative research debate 

to adopting hybrid approaches to be more precise in de-

coding consumer insights.Insights Technology and Neuro-

science are used to help us pan out all the dimension of 

consumers’ understanding.

Kantar Insight’s new approach help us understand how 

people’s mind or brain makes decisions, and what this 

means for brands, advertisements and how to measure 

them.  We need to integrate neuroscience methods with 

considered survey tools to achieve the holistic information 

or consumer behaviour.  It is important to understand not 

only ‘what’ but also ‘why’ and how’. Both emotional and 

rational responses are important to acquire “the truth” 

about our consumers.
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The story of how I came to be involved in using artificial 

intelligence platforms for undertaking market research. The 

platform we use scours all public content on the internet in 

any specified language to discover and track what are the 

key narratives forming around and leading change to any 

particular issue, business category or brand. It then catego-

ries the narratives, predicts which ones will transform the 

market and by reading the content driving the narrative 

can estimate the emotions that will be generated. 

The speech looks at what platforms like this can do, how 

they are different from tools like social media monitoring 

and how they take a qualitative look at all the data on the 

internet. I also explain cases as to how the findings can 

be integrated with qual and quant research and how the 

findings have been used in developing new product ideas, 

new positioning’s, and new market strategies. Live demon-

stration on stage. Cases for now would be for brands 

like Shiseido cosmetics, The Australian Wool Commission, 

Mondalez. But examples may change closer to the event.

Currently based in Bangkok Dave has spent the last three 
decades working across the Asia Pacific leading strategy 
planning and in senior management roles with McCann, 
one of the world’s largest advertising and communica-
tion companies before starting his own consultancy, Bib-
liosexual in 2015 and becoming a partner in a business, 
the AI.Agency launching in August 2016.

Dave joined McCann in 1986 in his native Sydney where 
he built the Strategic Planning function and subsequent-
ly since 1995 has been based in Bangkok, Hong Kong, 
Tokyo and then Hong Kong again leading regional strat-
egy and communication campaign development for cli-
ents including Coca-Cola, General Motors, L’Oreal, Haw-
ley&Hazel, MasterCard, Nestle, Cathay Pacific, Sunstar, 
Hitachi, Johnson&Johnson and many others.

DAVE MCCAUGHAN
Chief Strategy Officer 

Ai.agency

Storyteller BIBLIOSEXUAL

THE MACHINE TOLD ME 
THE NARRATIVE

SPEAKERs

• Introduction of big data and social media marketing

• How to perform social media research through data min-

ing procedures

• A case study of exhibition marketing application

Dr. Chung-Ling Huh received her PHD from the Business 
Administration Department of Fu Jen University at Taiwan 
in 2016. 

Her research interests are focused on using data mining 
technic to analyze the social media impact on the market-
ing management, especially in exhibition marketing research 
area. Several of her research has been published by the 
international Journal publisher.

CHUNG-LING HUH 
PHD from the Business 
Administration 
Department of 
Fu Jen University at 
Taiwan in 2016

BIG DATA IN SOCIAL MEDIA: 
THE NEW TREND OF 
MARKETING
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Culture Program for Conference Delegates (Free for APRC Committee members, others need to pay)

CULTURE PROGRAM

Culture program partner

 30th 
Sep, 2017

Sat

10:30am Registration

11:00am Drive to Tsonjin Boldog

12:30pm Visit to Chinggis Khaan statue

12:30pm Lunch at the camp

01:30pm Free time 
/horse riding, archery, climbing the Rock of Wish/

4:30pm Planting Seabuckthorn trees 
/Each association plant their own trees/

5:30pm Dinner 
/Mutton Khorkhog - the traditional Mongolian meal/

7:00pm Drive back to Ulaanbaatar
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3

FULL DAY CITY TOUR

Daily 09:00-17:00 (Lunch included)

1

4

2

5

TERELJ NATIONAL PARK

Day and Overnight tours

CHINGGIS KHAAN STATUE COMPLEX

Daily 10:00-16:00 (lunch included)

CHINGGIS KHAAN STATUE 
COMPLEX AND 

TERELJ NATIONAL PARK

Day and Overnight tours

KHUSTAI NATIONAL PARK

Day and Overnight tours

OPTIONAL TOUR

Travel and booking hotel partner

ODGEREL.O
Sales manager Inbound 
Tour Department

Mobile: 976 9909 2374
E-mail: koreanmarket@juulchin.com

info@juulchin.com
Web site: www.juulchin.com

Our travel partner, the best Mongolian tourist company of  Juulchin is organizing the tour for foreign tourists. 

Enjoy sightseeing in the capital city of Ulaanbaatar, visit the beautiful Terelj national park and the Khustai 

national park of Mongolia and see the Chinggis khaan complex.

We believe this tour will leave you unforgettable memories.
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1 pax USD 180         2 pax USD 110      3-5 pax USD 90

Package price in USD, per person:

FULL DAY CITY TOUR

Daily 09:00-17:00 

Lunch included

Price included: excursions as per itinerary,  entrance fees,  lunch,  guide service and all transfers 
Discounts: 25% off for children under 2-4 years old    |    Optional performance: 15 USD per person    |    Available throughout  the year

Gandan 
Monastery
Gandan is one of the Mongolian 

main monastery and also a big 

Buddhist center. There is 26m tall 

gold-plated statue of Avalokitesh-

vara in the main temple.

Sukhbaatar 
Square
This is the heart of Ulaanbaatar, 

surrounded by Parliament house, 

the Stock Exchange and Chinggis 

Khaan statue.

National 
History 
Museum
The museum introduces Mongolia’s 

history from ancient times up to the 

present time. The most popular ex-

hibits are the hall with the artifacts 

from the Great Mongol Empire era 

and traditional costumes of ethnic 

groups of Mongolia.

Mongolian 
Cuisine
Typical Mongolian food is noodle 

soup, buuz (steamed dumplings) 

and khuushuur (fried dumplings). 

With an emphasis on meat dishes, 

the Mongolian diet is varied and 

very nutritious. 

Zaisan Memorial
This landmark is high above the city, 

offers a wonderful view of Ulaan-

baatar and its surrounding land-

scape. Zaisan Memorial is dedicated 

to Soviet-Mongolian friendship, 

Soviet Red Army and WWII heroes.

Buddha Park
The Park has been built in 2006 

and it is located at the base of Za-

isan Memorial. 16m tall Shakyamu-

ni stands in center of the park.

Bogd Khan Palace 
museum
This was the royal residence and is 

one of the most favorite attrac-

tions for foreign tourists. It has a 

wonderful collection of Buddhist 

paintings and sculptures.
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TERELJ NATIONAL PARK

Day and Overnight tours

Day tour

09.00am Pick up from the hotel. Drive to Terelj 
National Park. Excursion to Turtle Rock on the way

11.00am Hiking to Aryapal meditation temple

13.00pm Lunch at the tourist GER camp

14.30pm Visit to nomadic family and do a 
horse-riding

16.00pm Drive back to Ulaanbaatar

17.30pm Arrive in Ulaanbaatar

Overnight Tour 
Day 1   

Terelj National Park: Drive to Terelj National Park. Ex-
plore Turtle Rock and
lunch at the camp. Hike to Aryapal meditation temple. 
Visit nomadic family and stay
overnight in a ger camp near the family. (L/D)

Day 2 

Ulaanbaatar: Enjoy the day with the family, learning 
from their lifestyle such as making the traditional Mon-
golian cuisine together and riding a Mongolian horse.
Drive back to Ulaanbaatar. Transfer to the hotel. (B/L)

1 pax USD 260    2 pax USD 150    3-5 pax USD 130 1 pax USD 360    2 pax USD 230    3-5 pax USD 180

Package price in USD, per person: Package price in USD, per person:

Terelj National Park sets in a spectacular valley only an hour’s drive from Ulaanbaatar.Visitors can view fascinating rock 

formations on a backdrop of pine-covered mountains and wander along the wooded banks of mountain stream. Guests 

can stay overnight in a comfortable Mongolian Ger (traditional Mongol dwelling) or in cozy guest rooms. It is an ideal 

place for taking a trip on a horse along the banks of river Tuul or the valley and for visiting local herding family.

Price included: excursions as per itinerary, entrance fees to na-
tional park,  lunch,  guide service and all transfers

Price included: excursions as per itinerary, entrance fees to nation-
al park,  meals as mentioned,  guide service and all transfers

 FINDING
GR WTH 
 T ETHER

Discounts: 25% off for children under 2-4 years old    |    Optional Horse Show – 30 USD per person    |    Available throughout  the year
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CHINGGIS KHAAN STATUE COMPLEX & TERELJ NATIONAL PARK

Day and Overnight tours

Day tour
10.00am Leave the hotel

11.00am Visit Chinggis Khaan Statue

12.30pm Drive to Terelj National Park

13.00pm Lunch at the camp

14.30pm Visit Turtle rock

15.00pm Visit local family and short horse riding

17.00pm Drive to Ulaanbaatar

18.00pm Arrive in Ulaanbaatar

Overnight Tour 
Day 1   

Chinggis Khaan Statue Complex: Drive to Chinggis Khaan Statue 
located at Tsonjin boldog. After visit Chinggis Khaan Statue…

Option 1: Drive to Terelj National Park. Have lunch at the camp and 
visit Turtle rock and local family for horse riding. Dinner at the local 
ger camp and stay overnight (L/D) 

Option 2: Drive to Terelj National Park. Have lunch at the camp 
and explore Turtle Rock. Hike to Aryapal meditation temple. Visit to 
nomadic family and stay overnight in a ger near the family. (L/D)

Day 2     Ulaanbaatar: After breakfast drive back to Ulaanbaatar. 
             Transfer to the hotel (B)

1 pax USD 280    

2 pax USD 170     

3-5 pax USD 120

Package price in USD, per person:

The Chinggis Khaan Equestrian Statue Complex is a 40 metres tall statue of Chinggis Khaan on horseback, on the bank 

of the Tuul river at Tsonjin Boldog, where according to the legend he found a whip. The Statue symbolically points to 

the east towards his birthplace. The attached museum has exhibitions relating to the Bronze Age and Xiongnu archae-

ological cultures in Mongolia. There is a cozy restaurant in the complex.  Terelj National Park sets in a spectacular valley 

only an hour driving from Ulaanbaatar. Visitors can view fascinating rock formations against a backdrop of pine-cov-

ered mountains and wander along the wooded banks of mountain stream. Guests can stay overnight in a comfortable 

Mongolian Ger (traditional Mongol dwelling) or in a cozy guest rooms. It is an ideal place for taking a trip on a horse 

along the banks of river Tuul or the valley and for visiting local herding family.

Price included: excursions as 
per itinerary,  entrance fees to 
national park,  lunch,  guide ser-
vice and all transfers

1 pax USD 380    

2 pax USD 250    

3-5 pax USD 190

Package price in USD, per person:

Price included: excursions as per itinerary, meal-
sas mentioned,  ger camp accommodation,  entrance 
fees to monaster ies and national parks, guide ser-
vice and all transfers

Discounts: 25% off for children under 2-4 years old    |   Available throughout  the year
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CHINGGIS KHAAN STATUE COMPLEX

Price included: excursions as per itinerary, entrance fees to national park, lunch, guide service and all transfers
Discounts: 25% off for children under 2-4 years old    |    Optional performance: 30 USD per person    |    Available throughout  the year

The Chinggis Khaan Equestrian Statue Complex is a 40 metres tall statue of Ching-

gis Khaan on horseback, on the bank of the Tuul river at Tsonjin Boldog, where 

according to the legend he found a whip. The Statue symbolically points to the east 

towards his birthplace. The attached museum has exhibitions relating to the Bronze 

Age and Xiongnu archaeological cultures in Mongolia. There is a cozy restaurant in 

the complex.

Daily 10:00-16:00 

Lunch included

Day tour
10.00am Leave the hotel

11.30am Visit to Chinggis Khaan statue

13.00pm Lunch on the first floor of the monument

1 pax USD 220    2 pax USD 130    3-5 pax USD 90

Package price in USD, per person:

14.30pm Drive back to Ulaanbaatar

16.00pm Arrive in Ulaanbaatar to Ulaanbaatar. Transfer 
to the hotel. (B/L)

 FINDING
GR WTH 
 T ETHER
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Package price in USD, per person: Package price in USD, per person:

KHUSTAI NATIONAL PARK

Day and Overnight tours

Day tour
08.00am Leave the hotel

10.00am Transfer to Khustai National Park. Visit the 
local museum. Drive deep into the National park to see 
Przewalski wild horses in their natural habitat

13.30pm Lunch in camp

15.00pm Visit a nomadic family. Taste traditional dairy 
products

16.00pm Drive back to Ulaanbaatar

18.00pm Arrive in Ulaanbaatar

Overnight Tour 
Day 1   

Khustai National Park: Transfer to Khustai National 
Park and visit to the local museum. Lunch at the restau-
rant. Drive deep into the park to see the Przewalski wild 
horses in their natural habitat. Return to the base camp 
and stay overnight in a tourist ger camp (L/D)

Day 2 

Ulaanbaatar: After breakfast drive back to Ulaanbaatar. 
Transfer to the hotel. (B)

1 pax USD 300    

2 pax USD 180     

3-5 pax USD 120

1 pax USD 410    

2 pax USD 260    

3-5 pax USD 220

Khustai National Park lies 100km southwest of Ulaanbaatar, was established in 1993 to reintroduce Mongolia’s wild 

Takhi (Przewalski) horses. These wild horses which were unique to Mongolia became extinction 1960s. In the early 

1990s these beautiful creatures have been reintroduced from Western zoos and they have taken well to their freedom. 

Best time to see them is during their early morning and evening watering time.

Price included: excursions as per itin-
erary,  entrance fees to national park,  
lunch,  guide service and all transfers

Price included: excursions as per itinerary, 
meals as mentioned, ger camp accommoda-
tion, entrance fees to monaster ies and na-
tional parks,  guide service and all transfers

Discounts: 25% off for children under 2-4 years old    |   Available throughout  the year
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CONFERENCE SPONSORS

Conference Fee
FEES/USD

1 CONFERENCE 200 

2 WORKSHOP 150 

3 DINNER (RECEPTION-HOSTED BY MMCG) 80 

4 FULL PROGRAM 490 (after 15% discount)

5 CONFERENCE + WORKSHOP 330

6 CONFERENCE + WORKSHOP + WORKSHOP 450 

7 CONFERENCE + RECEPTION 250 

8 TWO WORKSHOPS 270 

9 CULTURE PROGRAM 200 

Early Bird Registration 5% discount and should be registered before 15th August 2017.

PLATINUM GOLD SILVER BRONZE

15’000 $ (only one) 10’000 $ 8’000 $ 5’000 $

 Platinum Sponsor 
acknowledgement 
and logos to be on 
all print and digital 
materials relating to 
the event 

 2 minutes speech 
for conference

 Acknowledgment 
and thanks given by 
the chairperson of the 
event 

 Email blast to 
conference delegates 

 Exhibition space 

 Free on advertise-
ments in handouts 

 Company name to 
appear on the sponsor 
board

 Free invitation in-
cluding conference -
10 people and
workshop (only one)-
5 people

 Gold Sponsor 
acknowledgement 
and logos to be on 
all print and digital 
materials relating to 
the event 

 Acknowledgment 
and thanks given by 
the chairperson of the 
event 

 Email blast to con-
ference delegates 

 Exhibition space 

 70% discount on 
advertisements in 
handouts 

 Company name to 
appear on the sponsor 
board

 Free invitation in-
cluding conference -
7 people and 
workshop (only one)-
3 people

 Acknowledgment 
and thanks given by 
the chairperson of the 
event 

 Email blast to 
conference delegates 

 Exhibition space 

 50% discount on 
advertisements in 
handouts 

 Free invitation 
including conference -
5 people and 
workshop (only one)-
1 people 

 Email blast to 
conference delegates 

 30% discount on 
advertisements in 
handouts 

 Free invitation
including conference-
3 people 

 FINDING
GR WTH 
 T ETHER
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Registration

For other details on event, 

Please refer to our official conference website at

www.aprc2017.com   coming soon ...

www.aprc-research.com

www.facebook.com/aprc2017 ulaanbaatar, Mongolia 

Contact:

President of Mongolian Marketing Research Association:

DAVAASUREN Chuluunbat 
E-mail:  Davaasuren@mmcg.mn

Tell:  +976 99100599

Office:  +976 77000188

KHANGAL Batbold

E-mail: khangal.b@mmcg.mn

Tell: +976 89009698

TUVSHINMANDAKH Purevdorj

E-mail: tuvshinmandakh@mmcg.mn

Tell: +976 99070547

Members of MMRA:

D
es

ig
ne

d 
by

 


